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ﬂ CUSTOMER SATISFACTION INDEX

Computed by aggregating the satisfaction scores on all aspects of the DF visit, and weighting these in function of their impact on the overall satisfaction
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EVOLUTION

(vs Q1 2019 and trend over last 4 quarters)
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£ PERCEPTION OF DF SHOPPING

(Q1 2020 & trends over last 4 quarters)
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if@h DESTINATION OF DF PURCHASE
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O IMPACT ON OVERALL SATISFACTION
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WTOP REASONS FOR BUYING

Price quality ratio Price advantage Product unable at home Suitable as a gift
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COVID-19 IMPACT ON SHOPPING BEHAVIOR

TOP 3 MOST IMPACTED CATEGORIES :

= Perfumes

21% of usual DF visitors
avoided browsing the
Duty Free shop because
of the Coronavirus

239, Alcohol

=20 Skincare

of travelers who visited the Duty
Free shop spent less time inside than
usual because of the Coronavirus




COVID-19 IMPACT ON SHOPPING BEHAVIOR

TOP 3 REGIONS AVOIDED:

Europe

North America

will avoid flying to specific
destinations in the next 6 months




COVERAGE

AsPac (40%)
Europe (30%)
Americas (20%)

SAMPLE MEA (10%) (%, TIMELINE

Over N=4005
online interviews
with travelers

Fieldwork in Q1
2020

Full report with results globally and by regions available. Please contact m1nd-set for more information.




