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F?L CUSTOMER SATISFACTION INDEX

2019 Average score

Computed by aggregating the satisfaction scores on all aspects of the DF visit, and weighting these in function of their impact on the overall satisfaction
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EVOLUTION

Trends over the past 4 years
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\/ AIR TRAFFIC

Total international PAX in 2019 and % of growth Y-O-Y (vs 2018)

3.439M | 961 M 1.610M 3/6 M 283 M 209 M
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" PERCEPTION OF DF SHOPPING

2019 & trends over last 4 years
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,’l’.‘ﬁ DESTINATION OF DF PURCHASE

2019 Average score & trends over last 4 years
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COVERAGE

AsPac (40%)
Europe (30%)
Americas (20%)

SAMPLE ME 0% 7 (55 TIMELINE

N=16.016 online

interviews with Fieldwork in 2019
travelers in 2019

Full report with results globally and by regions available. Please contact m1nd-set for more information.




